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You have completed the Hilton Worldwide Overview
of the Hilton Travel Professionals Program.

We at Hilton Worldwide value travel professionals like you.
Thank you for your continued support.
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Award-winning

loyalty program

with more than
42 million
members.
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HILTON WORLDWIDE AT-A-GLANCE

Hilton Worldwide is a leading global hospitality company, spanning the lodging
sector from luxury and full-service hotels and resorts to extended-stay suites and
focused-service hotels. The company's portfolio includes twelve world-class global
brands and an award-winning customer loyalty program, Hilton HHonors®.

*Figures do not include timeshare properties. Including Timeshare properties, Hilton Worldwide's system
includes 4,265 hotels with 705,196 rooms.
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HiltOn The stylish, forward-thinking global leader in hospitality.

HOTELS & RESORTS

,
W Offers unforgettable experiences at iconic destinations around the

WALDORF

ASTORIA world.

HOTELS & RESORTS.

Canopy by Hilton is designed as a natural extension of the

CO”W neighborhood — with local design, food & drink, culture, guest-directed

service, and surprisingly comfortable spaces.

CONRAD Offers smart luxury travelers inspiring connections and intuitive service

GLOBAL STATS
93 Countries & Territories
4,221 Hotels*
698,402 Rooms™
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nors o i g world of style. 24 18
- The global collection of authentic, independent and remarkable
CURIO properties that are woven into the fabric of their destinations. While 2 1
“““““““““““““““ each one is unique, they are united in their individuality.
D Fast-growing, global collection of upscale hotels in gateway cities, 396 34
DouBLETREE ~~ Metropolitan areas and vacation destinations.
Full service, upscale hotels offering two-room suites, free, cooked-to-
order breakfasts and complimentary evening receptions with snacks 218 6
ErpastY anddrinks.
ng('ien Offers the amenities and services that allow guests to discover and 605 22
IGN] inn connect while on the road.
Quality experience, great value and friendly service in its signature 1.991 16
Hamptonality style. '
HOMEWOOR  For guests seeking home-like accommodations when traveling for an 354 3
evaror extended stay.
HOME Offering flexible guest room configurations and inspired amenities for the a1 3
“““““““““““ cost-conscious guest.
@
Gran(]il{};ti(():gtions High-quality vacation ownership resorts in celebrated destinations. 44 4
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Travel with Purpose™ is Hilton Worldwide's corporate responsibility commitment to providing shared value to

its business and communities in four areas - creating opportunities for individuals to reach their full potential;
strengthening communities where Hilton Worldwide operates; celebrating cultures and the power of travel; and
living sustainably through the measurement, analysis and improvement of the company’s use of natural resources.

cr.hiltonworldwide.com
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